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At this year’s Kind+Jugend
shift in focus has emerged,
takes a step back from the fc
it's becoming increasingly in
ethos of many brands, there
hesitancy or lack of substali
when it comes to genuinel
conscious practices.
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~ of fishing nets, fabrics made of recycled PET, cork

Bum

_handlebars and plastic free packaging. @
L ReTyr_e'has 'de'\_)e'lope'd' rub'b"er'—fre'e_ tyi_'e"s made of bio-
based, thermoplastic elastomers. As a result their
tyres are reusable in a circular loop. Additionally,
design possibilities are increased by adding colour

and reflective options you cannot make from rubber.
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Motorola

In 2022, Motorola’s baby monitor earned them the innovation award
with its friendly design. This year, they introduced new products
featuring that same level of cuteness. Several other brands also
appear to have understood this, and one of them was Alecto (also
o present at K+J). This design approach could potentially become a
more prevalent trend, appealing to both children and parents.
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our mission is to craft products that empower
all people (and pets) to navigate our world.
The array of products witnessed at K+J,
facilitating adventures for both parents and

children, was truly remarkable.

We've observed not only an expansion
in product offerings but also the
ongoing evolutlon of eX|st|ng products
towards r soph stication.
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CREATE YOUR
OWN STYLE WITH
INDIVIDUAL PATCHES
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Besides modularity, simplicity seems to be central in
toys. Toys made of one material in soft, embracing and

solid colors, being not much more than a simple shape
for children to play with. Stimulating creativity and
empowering children with toys like these seem central
to parents.

Korko offers a sustainable option for children to build
with, with their small blocks and cylinders made of
cork in earthy colors. Other brands like Moes, offer
bigger blocks in soft but fresh colors, becoming
obstacle courses and balance toys as well as a simple
building block to play with.
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Natural
Neutrals

Staying soft
and muted

Cozy Minimalistic soothing shades inspired by nature are not new,
but here to stay. These gender neutral and relaxed colors bring
COmpOsed the serene environment of the nursery into the outside world. A
Safe golden combination of dark blue or grey shades, with soft muted
shades of green, blue, pink and sand. As a cozy, safe spot to bring
along on adventures.
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Texturized
Details

Playful with
plastics

Subtle Repetitions and geometric shapes in plastic parts form subtle

. playful accents on strollers and car seats. With aesthetics as a
Geometric main driver, textures are not only placed in functional spots, but
Playful also at unexpected places. Creating a theme within a product or

product line, or forming a differentiator for competitors.
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A touch of
hature

The dominant trend of light wood in interiors is persistent. It's
soothing connection with nature, craft and authenticity attracts
people’s growing sensitivity towards nature. Its long lasting appeal
attracts young parents, as environmental awareness keeps growing.
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ChOlCeS and new features of o | | _
many dn‘ferent brands”The _'-éf--'j'_f':_..--stroller brands are expandl;ng
~ desire to be dlfferent seems towards car seats or nursery _ _ e
_to be ebbing away,are ?_' interior products. Why are greenwashlng we Cant obta|n knowledge about ; L
“brands stepping away unlque ~ westeppingaway from  help but wonder: are brands ~_upcoming trends. This begs e
visions and ambitionsand =~ expertise and expanding =  wavering their efforts to - the question: is this the Vo el
designing for the mass? | ~_ towards new grounds? ~ embrace sustainability, orare  start of the juvenile market el
N G o | ~ we indeed witnessing the o - globalizing, and will there be

end of g‘reenwashlng? ~ more competition?
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Certaln brands t@ enhance thelr d931gns by al'mmg e
forgreater sophlstlcann darlngness and Fmote o e
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